
Article 1: Technical Analysis of the Social Media Post 

 

How the Panthéon Post Repurposes a Monument 

  The recent social media post regarding the Panthéon represents a calculated 

rhetorical shift from traditional tourism marketing. Its primary technique is re-

framing. By substituting the expected celebratory noun "shrine" with the 

provocative noun "question," the post immediately establishes a critical distance 

from the official narrative. 

  The technique relies heavily on emotional appeal channeled through intellectual 

curiosity and social justice awareness. The central hook—the historical exclusion of 

women, a universally acknowledged historical flaw—is used not for historical fact, 

but as a call to action: "Question the past." This is a form of identification, where 

the post aligns itself with the progressive values of its target audience (young, 

educated, social-media-savvy citizens). 

  The use of repetition is evident in the repeated emphasis on "questioning" and 

"challenging" history. This is designed to cement the core message, transforming the 

Panthéon from a static historical object into a dynamic site of contemporary 

relevance. The overall effect is to subtly leverage the audience's sense of pride—

not in the monument itself, but in their own capacity for critical thought, thereby 

shaping behavior toward a more engaged, analytical form of tourism. 

 



Article 2: Emotional Manipulative Approach to the Post 

 

The Post That Demands You Reclaim Your Heritage! 

  Finally, the truth is laid bare! This powerful, necessary social media post has 

shattered the stained-glass illusion of our so-called "sacred" national memory! For 

too long, we have shuffled silently through the Panthéon's crypt, blinded by marble 

and myth. We accepted a history curated by men, for men. 

  This post is a defiant roar against the silent erasure of history's true heroes! It is 

an emotional appeal to your very soul, asking you to recognize the 

profound injustice of the past. When it says, "Not a shrine. A question," it is tapping 

into our collective heartache over what has been ignored. 

  Feel the justified pride in being a generation that is finally brave enough to correct 

history's transcript! This isn't just a photograph; it's a mirror reflecting our own moral 

courage. Go to the Panthéon, not as a tourist, but as a sentinel of truth. Let the power 

of this post fuel your voice. Demand a history worthy of you! 

 

 

 



Article 3: Neutralizing the Poster 

 

The Panthéon: Is it a 'Question,' or Just a Monument with a History? 

  A recent social media campaign has aggressively re-branded the Panthéon from a 

historical monument into an "ideological question," using the historical exclusion of 

women as its primary lever. While engaging with the complexities of history is 

valuable, this approach risks oversimplifying the monument's current function in 

favor of a political narrative. 

  The historical facts cited—the male-centric nature of the initial selections—are 

undeniable, yet this is a common feature of institutions reflecting the eras in which 

they were formed. The post’s attempt to stir emotional appeal by focusing solely 

on this one facet obscures the Panthéon’s architectural beauty, its significance as a 

secular mausoleum for figures who genuinely shaped the Republic, and its very real 

historical evolution (the interment of Marie Curie being the proof of its capacity for 

change). 

  By polarizing the narrative into "shrine vs. question," the post uses a false 

dichotomy. The Panthéon is both: a building dedicated to national memory that, 

precisely because of its long history, naturally contains evidence of past societal 

norms. It is a historical document, not a revolutionary manifesto. Visitors should 

engage with its story without the pressure of an artificially manufactured crisis of 

conscience. 

 


